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Abstract The objectives of this study are to: (1) determine the correlation of entrepreneurial orientation to financing and competitive
advantages of MSMEs in North Sumatra, (2) find out the correlation of innovations to financing and competitive advantages of MSMEs in
North Sumatra, (3) find out the correlation of financing to competitive advantage of MSMEs in North Sumatra, and (4) find outwhether the
financing is able to be an intervening variable in the relationship between entrepreneurial orientation and innovation to the competitive
advantages of MSMEs in North Sumatra. This study used quantitative descriptive approach. The population in this study were all MSMEs
in North Sumatra, while the samples of this study involved300 respondents to meet the sample criteria which was considered the most fit
for maximum likelihood analysis in SEM. Data were processed using structural equation modeling (SEM) technigues using AMOS software.
The results of the study show that (1) entrepreneurial orientation had a significantly positive correlation with financing and business
competitive advantages, (2) innovation had a significant positive correlation with financing and business competitive advantage ,and (3)
financing was able to act as an intervening variable mediating the relationship between entrepreneurial orientation and innovation to the
business competitive advantages
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Introduction 6. to prove that business financing is able toplay a role as an
Business needs the ability to compete in the market, face a intervening variable that mediates the correlation of
variety of challenges to sustain business continuity in the future. entrepreneurial orientation and innovation with business
A dynamic environment, the existence of uncertainty, shifts in competitive advantage

the expectations and desires of customers for the products

produced by the company for businesses must determine the Literature review

most appropriate and effective strategies to overcome various Entrepreneurship Orientation

challenges. The dimensions of the entrepreneurial orientation process are

the same basic dimensions as the strategy making process. The
existence of entrepreneurial management concepts that

Research Questions describe organizational processes and methods and forms used

The research questions proposed in this study are as follows: by several corppanies as entrepreneurs are parts of the specific
1. What is the correlation between entrepreneurial dimensions of an entrepreneurial orientation (Dess etal., 2005).
orientation and business financing? Runyan, et al (2006) states that a company that has an
2. What is the correlation between innovation and business entrepreneurial orientation is brave in taking risks, as a pioneer
financing? in product innovation, and being proactive in innovation.
3. What is the correlation between entrepreneurial Entrepreneurial orientation is defined as the processes,
orientation and competitive advantage? practicest and activities that use innovation, risk taking and
4, What is the correlation between innovation and active efforts to win the competition.

competitive advantage?

5. What is the correlation between business financing
correlate and competitive advantage?

6. Is business financing able to play a role as an intervening
variable that mediates the correlation of entrepreneurial
orientation and innovation with business competitive
advantage?

Innovation

[nnovation is a procedure for a company to be able to adapt to a
dynamic environment. Company is required to be able to create
a variety of new assessments and ideas and offer innovative
products to improve service performance providing satisfaction
to customers. Innovation is used as a way to build and develop
organizations through the achievement and introduction of new
technologies, new applications invarious forms of new products
so that it becomes a combination of various innovations that
shape the arena ofinnovation (Prakosa, 2005).

Research Objectives

The objectives of this study are to:

1. find out the correlation between entrepreneurial
orientation and business financing

2. find out the correlation between innovation and business
financing

3. find out the correlation between entrepreneurial
orientation and competitive advantage

4. find out the correlation between innovation and
competitive advantage

5. find out the correlation between business financing
correlate and competitive advantage

Sustainability of an innovation carried out by a company is a
fundamental need that will create a competitive
advantage.Innovation is an important function of company
management because innovation helps determine superior
business performance. Innovation is more important as a
strategy for the survival of a business, not only a matter of
growth but also to succeed in increasingly intense competition
and environmental uncertainty (Utaminingsih, 2016).
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Business Financing

Financing is funding received from a party originating from the
provision of funds in order to support planned investments,
both independent and institutional (Muhammad, 2005).
Financing is useful as initialor additional capital for business
development, in the form of adding merchandise or expanding
businesses Prastiawati and Emile, 2016).

Funding is an activity that dominates the allocation of bank
funds (Dahlan, 2005). Funds used in financing disbursements
reach 70% to 80% of the bank's business volume. The main
source of bank income comes from financing distribution
activities carried out by banks in the form of profit sharing, mark
up or rental income. Firdaus (2009) mentions the acquisition of
income from this financing is expected to be a better bank
profitability which is reflected in the increase in bank profits.

Competitive Advantage

Competitive advantage is a profit strategy of a company that
callaborates to be more competitive in the market. The strategy
designed to achieve competitive advantage must continue to be
done to successfully becomes a market leader (Prakosa, 2005).
The company's success in achieving competitive advantage is
when there are various actions of companies in the
industry /market to create economic value with the involvement
of several companies that make the same efforts (Barney, 2010).

Kotler, et al. (2005) states that competitive advantage is the
advantage over competitors achieved by offeringmore values to
consumers than the values given by competitors. Expectations
to be achieved through competitive advantage are that the
companies are able to achieve profits on target, an increase in
market share and customer satisfaction, and long-term business
sustainability (Saiman, 2014).

Conceptual Framework

Figure 1. Research Conceptual Framework

Hypothesis

The hypotheses proposed in this study are as follows:

1. Entrepreneurial orientation has a significant positive
correlation to business financing

2. Innovation has a significant positive correlation to business
financing

3. Business financing has a significant positive correlation to
competitive advantage

4. Entrepreneurial orientation has a significant positive
correlation to business competitive advantage

5. Innovation has a significant positive correlation to business
competitive advantage

6. Business financing is proven to play a roleas an intervening
variable that mediates the correlation of entrepreneurial
orientation and innovation with business competitive
advantage

Research Methods

Research Approach

This study used quantitative and explanatory descriptive
research. This research explained the correlation of variables
and wvarious backgrounds affecting the correlaton between
those variables.

Data Source and Data Collection Technique
This study used primary data of interviews and respondents’
answers to some questions and statements submitted in the
research questionnaire. Meanwhile, the secondary data of
documentation was used as a source of information in
supporting primary data and research results.

Journal of eritical reviews

Research Population and Sample

The population in this study included all MSMEs in North
Sumatra that got funding from the Bank Sumatera Utara and
were in the category of current financing during the 2015-2019
period. The number of samples was determined using the
provisions of the Chi-Square testing criteria in the Structural
Equation Model (SEM) between 100-300 samples for the
maximum likelihood estimation technique so that there were
only 300 respondents.

Data Analysis Technique

All data were processed through Structural Equation Model
(SEM) analysis technique using AMOS software, and descriptive
statistical analysis technique was to describe the respondent
profile using SPSS.

Respondent Characteristics

The results of the descriptive statistical analysis present
respondents’ information based on several criteria, namely: age,
sex, education, line of business, length of business carried out,
total assets owned, whether self-owned business or not, and
whether doing innovation or not.

SMEs in North Sumatra selected as respondents in this study
were dominated by businesspeople aged 35-55 years (65%).
They are in productive age and able to run businesses , achieve
competitive advantages, and have business sustainability in the
future.

For education criteria, itis known that res pondents are business
actors dominated by individuals graduating from high school
[70%), bachelor (25%) and have no educational background
[5%). It indicates that business operators in North Sumatra are
businesspeople with limited knowledge and skills in which they
run their business based on their experiences and needs.

The business sectors that are mostly run by MSMEs in North
Sumatra based on their profile are home industries such as food
processing and selling basic necessities in the residential
environment (75%), followed with manufacturing industry
businesses (20%) such as workshops, sewing clothes,
convection, selling furniture, trading businesses (5%), and
service businesses (5%). Based on the length of business, it is
known that the most of them have run business over 3 years, i.e.
70%,while the rest are between 1-3 years (30%).

Based on the asset profile owned, it is known that80% of the
respondents had small assets, i.e. under 50 million, followed
with 10% of the respondents having assets of 50 million to 200
million, and 10% of the respondents having above 200
million.This condition illustrates that the majority of business
operators in North Sumatra who were the respondents of this
study run home industry in the vicinity of their home
environment and are small industries that have not developed
significantly and are still low in competitive advantage capacity

Table 1. Regression Weightof Correlation Test among

Variables
Relationship between Variables Estimate P Results
| Entreprencurial I [ Busine 0 . -
I Y S 065 047 Significant
| orientation | | financing
Inmovatson > |’_§u.-ux.~m 314 005 Significant
| | | financing |
Entreprencurial Competitive .
> n7 ] 5 i
| enentation | | advantages | ! ignificant
Innovaton Competitive " .
3046 5 .
| &l | advaniages i 050 Significant
Financ Competitive
inancing > ompentive 9 034 Significant
advantages

Source: Results of Data Processing (2019)

Other information obtained based on the business ownership
profile is known that 100% is a self-owned business.Based on
the results of interviews with respondents, it is known that to
get financial support from the bank, those who would be given
funding assistance must be a self-owned business and
guarantees that were fully owned by the business actors as a
requirement from the bank Another profile of business actors
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was known that the majority of home industry business actors
had not yet innovated or did not understand the innovation they
must do to increase sales of products/services offered to
consumers. Therefore, their orientation was only at the level of
sales and targeted profits to increase and did not really
understand the competitive advantage that must be obtained
for business continuity. It was also influenced by the lack of
knowledge and skills due to the level of education possessed by
business actors.

Results and Discussion

The Full Model Structural Equation Model test results obtained
correlation test results between wariables to prove the
hypothesis proposed in this study:

Direct and indirect correlation test results are to prove the
financing variable as an intervening variable that mediates the
correlation of entrepreneurial orientation and innovation on
business competitive advantage. The results of the analysis
obtained in the Structural Equation Modelling (SEM) analysis
can be seen in Table 2 and Table 3 below:

Table 2. Outputof Direct Correlation among Variables

Innovation Financing
Financing 065 4 000
Competitive advantages 7 306 109

Source: Results of data processing (2019)

Table 3. Qutputof Indirect Correlation among Variables

Entreprencurial
Innovation Financing

orientation
Financing D00 D00 000
Competitive advaniages T30 411 085

Source: Results of data processing (2019)

The following results of data analysis are used to answer the
hypotheses in this study using output regression weight,
namely:

1. Entrepreneurial orientation showeda significant positive
correlation to business financing with a p-value of 0.047
and an estimated effect value of 0.065. Thus, hypothesis 1 in
this study was accepted.

2. Innovation showed a significant positive correlation to
business financing with a p-value of 0.005 and an estimated
effect value of 0.314. Thus, hypothesis 2 in this study was
accepted.

3. Entrepreneurial orientation showed a significant positive
correlation to competitive advantage with a p-value of
0,000 and an estimated effect value of 0.717. Thus,
hypothesis 3 in this study was accepted.

4. Innovation showed a significant positive correlation to
competitive advantage with a p-value of 0.050 and an
estimated effect value of 0.306. Thus, hypothesis 4 in this
study was accepted.

5. Financing showed a significant positive correlation to
competitive advantage with a p-value of 0.034 and an
estimated effect value of 0.109. Thus, hypothesis 5 in this
study was accepted

Entrepreneurial orientation was proven to have a significant
positive correlation to the business financing and business
competitive advantages for MSMEs in North Sumatra. These
results provide information that entrepreneurship orientation
is the most effective strategy for a business to be able to
compete effectively in the same market while offering the same
products. Entrepreneurial orientation is afactor that givesa real
and strong influence on business financing and business
competitive advantage, with a positive relationship meaning
that when business people have a better entrepreneurial
orientation, it will have an impact on better business financing
and provide ability for businesses to be better in competitive
advantage in the market. This entrepreneurial orientation
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includes a process, practice and decision that will lead to a new
input process with three aspects of entrepreneurship such as
innovation, proactivity and risk taking (Jayaningrum and
Sanawiri, 2018). Therefore, the results of this study are in line
with Jayaningrum and Sanawiri (2018) stating that
entrepreneurial orientation is capable of giving birth to
innovations that make companies have effective and
courageous strategies in taking risks to achieve competitive
advantages. Fernandes-Mesa and Alegre (2014) also mentioned
that entrepreneurial orientation as a managerial behavior that
supports the export process through learning and innovation so
that it can improve export performance.

[nnovation has a positive and significant correlationto financing
and competitive advantage. It was proven that the innovations
carried out by MSME entrepreneurs in North Sumatra is a part
of entrepreneurial orientationswhich is able to strongly and
significantly influence business financing and business
competitive advantage. A positive correlation illustrates that
business actors who are able to innovate as part of a business
strategy will increasingly provide positive opportunities and
the better to be able to be given financial assistance by the banks
and the greater the opportunity to gain competitive advantage
in the market. This innovation effort has close links with an
entrepreneurial orientation that is considered capable of
striving for business in achieving competitive advantage. There
is an opinion statingthat entrepreneurial orientation can
increase exports by learning about organizational mix and
innovating so that later it will increase product exports as a
competitive advantage. It can be concluded that there is a
correlation  between innovation and entrepreneurial
orientation and  competitive advantage (Blackburn
&Kovalainen, 2009; Cope, 2003; Ireland & Webb, 2007; Wang,
2008).

[nnovationis one of the success indicators in implementing new
ideas. In addition, it is considered capable of supporting the
achievement of maximum business performance. Several
studies state that entrepreneurship is an activity of an
innovation and innovation increases export performance
because it is considered superior in competition (Fernandez-
Mesa and Alegre, 2014). Competitive advantage is a solution for
an effort to conduct a strategy in leading and showing its best
performance against competitors in the same industry
[Rothaermel, 2013). The strategy undertaken is part of an
entrepreneurial orientation and innovation to increase
company value (Zeebaree and Siron, 2017).

Funding showed a significant positive correlation to the
competitive advantage of MSME entrepreneurs in North
Sumatra. The financial support from bank financial institutions
would help SMEs develop their businesses. The financial
assistance provided would he an opportunity and support for
businesses to innovate as part of an entrepreneurial orientation
strategy and achieve competitive advantage and demonstrating
product superiority against competitors in the same industry.

Financing is proven to be able to significantly and strongly
influence competitive advantage with a positive correlation
meaning that the better the financing received by business
actors, the better it will help SMEs achieve their competitive
advantage. Manimala and Kumar (2012) state that financing is a
facility that becomes effective if MSMEs have the internal
capability to be able to utilize these external facilities well, one
of which is the internal ability to carry out an entrepreneurial
orientation strategy to innovate. It is in line with Zeebaree and
Siron (2017) statingthat financing is an important factor and
supports business competitive advantage. As an effort to
maintain and develop a business, the entrepreneur and the
government must support each other to contribute in venture
capital investment support and issue regulations supporting
business development (Southiseng and Walsh, 2010)

Financing is proven to be an intervening variable that mediates
the correlation of entrepreneurial orientation and innovation to
competitive advantage. Financing is a program that directly
provides and provides sustainable business growth capabilities.
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The business credit, financial assistance, training and technical
efforts related to business innovation, services, infrastructure
support will help strengthen businesses and make businesses
able to compete in the market (Zeebaree and Siron, 2017; Gisip
and Harun, 2013; van Stel, et al. 2006).

Conclusion

The correlation of entrepreneurial entrepreneurs and
innovation to the competitive advantage of SMEs in North
Sumatra tend to create businesses that follow the current
market trends; however, when the trend is no longer booming,
they will replace it with the new ones. Various innovations
created by businesspeople are not only innovations on the
menus offered but also the packaging design. One type of
partner support obtained by business people in North Sumatra
is the presence of Go-Food services offered by the Go-Jek
application that provides many benefits. In this case, the ease in
ordering food offered to consumers increases demands.

The conclusions that can be obtained in this study are as follows:

1. Entrepreneurial orientation had a significant positive
correlation to financing and the competitive advantage of
MSME businesses in North Sumatra

2. Innovation had a significant positive correlation to
financing and the competitive advantage of MSME
businesses in North Sumatra

3. Financing had a significant positive correlation to the
competitive advantage of MSME businesses in North
Sumatra.

4. Financing was proven to play a role as an intervening
variable that mediates the correlation of entrepreneurial
orientation and innovation to the competitive advantage of
MSME businesses in North Sumatra

5. The education level of MSMEs, i.e. high school,was the cause
of the limited ability and expertise of business actors to
develop their business; thus, it inhibited competitive
advantage.

Low education level was also the cause of the lack of
business/product  innovation undertaken by MSME
entrepreneurs in  North Sumatra; thusit hampered
financing/investment opportunities for business development
and making businesses fail to achieve competitive advantage.

Acknowledgement

This research or article’s publication entitled Entrepreneurial
Orientation and Innovation to Competitive Advantages of SMEs
in North Sumatra mediated with Business Finacing Factor is
supported by the Universitas Sumatera Utara for providing the
TALENTA funds of 2019 to carry out this research through the
COLLABORATION with lecturer from Universitas Diponegoro
and Universitas Padjajaran which ones | am really fortunate to
have the opportunity to work with them. This necessary given
the rapid development of science and technology, so through
collaboration with outside campuses it is expected that
researchers are able improve the quality of research and the
number of publications of research results in scientific journals
internationally reputed.

References

1. Abidin, N. Z, Adros, N. A, & Hassan, H. 2014. Competitive
strategy and performance of quantity surveying firms in
Malaysia. Journal of Construction in Developing Countries,
19(2), 15-32.

2. Aykan, E, Aksoyly, S., Sénmez, E. 2013, Effects of support
programs on corporate strategies of small and medium-
sized enterprises. Procedia - Social and Behavioral Sciences,
99, 938-946.

3. Barney].B. 2010. Gaining and Sustaining Competitive
Advantage, Fourth Edition. Addison Wesley, Massachusetts.

4. Ciemleja, G, & Lace, N. (2012). The Sustainable
Performance of Small And Medium-Sized Enterprise: Case
From Latvia. InzinerineEkonomika-Engineering Economics.
Vol.22. No.5501-509.

Journal of eritical reviews

10.

11

12,

13.

14,

15.

16.

17.

18.

19.

20.

21

22,

23.

24.

25.

26,

C, Teti dan Mulyana, Asep. 2018. Model Pengembangan
Usaha Kecil Menengah (UKM) Kreatif di Sumatera Barat
dengan Pendekatan Terintegrasi Zaman Now. Best paper in
Seminar Universitas Muhamadiyvah jember.

Dahlan, Siamat. 2005. Manajemen Lembaga Keuangan.
"Kebijakan Moneter dan Perbankan”, Jakarta :Fakultas
Ekonomi Universitas Indonesia, edisikesatu.

Dess, G. G and Lumpkin, G. T. (2005). The roel of
Entrepreneurial Orientation in Stimulating Effective
Corporate  Entrepreneur- ship. Journal Academy of
Management Executif 19(1): 147-156.

Firdaus, Ahmad. 2009. “Akuntansi Biaya" Edisi 2.
Salembaempat.

Gisip, I, Harun, H. 2013, An assessment of government
support programs in the development of SMEs in Malaysia:
Issues and challenges. Scottish Journal of Arts, Social
Sciences and Scientific Studies, 8(2), 9-18.

Keegan, W.J. dan Green, M.C. 2005. Global Marketing. Fourth
Edition. USA: Pearson Prentice Hall.

Kotler, Philip. 2005. Manajemen Pemasaran. Jilid 1 dan 2.
Jakarta : PT IndeksKelompokGramedia.

Lin, Carol Yeh-Yun dan Mavis Yi-Ching Chen. 2007. Does
Innovation Lead to Performance? Management Research
News, 30(2), pp: 115-132.

Madura, Jeff. 2007. Introduction to Business. Fourth Edition.
Canada: Thomson SouthWestern.

Muharam, Harjum. Rita, R.M, Wahyudi, Sugeng. 2018. The
Dynamics of Female Entrepreneurs in Fulfilling Their
Financial Needs. Demand Side Entrepreneurial Finance
Perspective of Small and Medium-sized Entreprises, Journal
of Applied Economic Sciences, Volume XII, Issue 8(54)
Winter.

Muhammad. 2005. Manajemen Pembiayaan Syariah.
Yogyakarta: UPP AMP YKPN.

Mejia et al. (2004). Managing Human Resources. New
Jersey: Pearson Prentice Hall. Fourth Edition.

Noor, Munawar. (2011). Pember dayaan Masyarakat. Jurnall
lmiahCIVIS. Vol1. No.2.

Papulova, E, & Papulova, Z. 2006. Competitive Strategy and
Competitive Advantage of Small and Midsized
Manufacturing Enterprises in Slovakia. E-Leader, Slovakia,
1-6. https: //doi.org/10.1002.

Porter, M. E. 2011. The Competitive advantage of nations.
Harvard Business Review, 2(202), 96-97.
https://doi.org/10.1207/s15327000em0101_4.

Prakosa, Bagas. 2005. Pengaruh Orientasi Pasar, Inovasi
Dan orientasi Pembelajaran Terhadap Kinerja Perusahaan
Untuk Mencapai Keunggulan Bersaing (Studi Empiris Pada
Industri Manufaktur Di Semarang). Jumal Studi Manajemen
& Organisasl Vol. 2 No. 1 Januari 2005.

Prastiawati, Fitriani, Darma, S, & Emile. (2016). Peran
Pembiayaan Baitul Maal Wat Tamwil Terhadap
Perkembangan Usaha dan Peningkatan Kesejahteraan
Anggotanya dari Sektor Mikro Pedagang Pasar Tradisional.
Jurnal Akuntansi Dan Investasi, 17(2), 197-208.
https://doi.org/10.18196/jai.2016.0055.197-208.
Runyan, R, Huddleston, P, and Swinney, [, 2006,
Entrepreneurial Orientation. and Social Capital as Small
Firm Strategies: a Study of Gender Differences from a
Resource-Based Mew, Entrepreneurship Managementf, Vol.
2, pp. 455-477.

Rifa'i, Bachtiar. (2013). Efektivitas Pemberdayaan Umkm
Krupuk lkan Dalam Program Pengembangan Labsite
Pemberdayaan Masyarakat Desa Kedung Rejo Kecamatan
Jabon Kabupaten Sidoarjo. Kebijakan dan Manajemen
Publik. Vol.1 No.3. ISSN.2303-341X.

Sadalia, Isfenti. 2018. Peningkatan Kapasitas Financial
Behavior Management dan Penjualan berbasis IT Pada
Pelaku UMKM Di Pesisir Kota Medan, Pengabdian Kepada
Masyarakat, Universitas sumatera Utara.

Southiseng, N, Walsh, ]. 2010. Competition and
management issues of SME entrepreneurs in laos: Evidence
from empirical studies in vientiane municipality,
Savannakhet and Luang Prabang, Asian Journal of Business
Management, 2(3), 57-72.

Saiman,L. 2014. Kewirausahaan (Teori, Praktik, dan Kasus-

239




ENTREPRENEURIAL ORIENTATION AND INNOVATION TO COMPETITIVE ADVANTAGE OF SMES IN NORTH SUMATERA

27.

28.

29.

30.

3L

32

33

34,

MEDIATED WITH BUSINESS FINANCING FACTOR

kasus), edisikedua. Jakarta: Salemba Empat.

Salim, Emil. (1990). Konsep Pembangunan Berkelanjutan.
Jakarta.

Sudaryanto, Ragimun,, R. R. (2014). Strategi Pemberdayaan
UMKM Menghadapi Pasar Bebas Asean.

Sutamihardja. (2004). Perubahan Lingkungan Global.
Program Studi Pengelolaan Sumber Daya Alam dan
Lingkungan Sekolah Pascasarjana. [PB.

Sugiono. 2010. Metode Penelitian Bisnis (Pendekatan
Kuantitatif, Kualitatif, Dan R&D). Bandung: Alfabeta.
Sentsho, ., Maiketso, ].T., Sengwakets, M, Anderson, V.N,
Kayawe, T. 2007. Performance and Competitiveness of
Small and Medium Sized Manufacturing Enterprises in
Botswana. Gaborone, Botswana: BIDPA.

Urata, Shujiro. (2000). Policy Recommendation: OQutline of
Tentative Policy Recommendation for SME Promotion in
Indonesia. Publikasi JICA 17 M.

Utaminingsih, Adijati, 2016, Pengaruh orientasi pasar,
inovasi dan kreativitas strategi pemasaran terhadap kinerja
pemasaran pada UKM Kerajinan rotan di desa teluk wetan,
Welahan Jepara, Jurnal Media Ekonomi dan Manajemen Vol.
31 No. 2

Vincenzo, EV, L. Trincher & 5. Amato. 2010. Handbook of
Partial Least Square. Springer-Verlag Berlin Heidelberg.

Journal of eritical reviews 240




ENTREPRENEURIAL ORIENTATION AND INNOVATION TO
COMPETITIVE ADVANTAGE

ORIGINALI

TY REPORT

£

SIMILAR

3% 2% 4,

ITY INDEX INTERNET SOURCES  PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

Submitted to Global Banking Training

Student Paper

2

WWW.jcreview.com

Internet Source

2

3

Anita Kristina, Khusnul Ashar, Iswan Noor. "The

Dynamics of Actor Addiction Issues in the
Design of Insurance Governance of Indonesian
Labor", Mediterranean Journal of Social
Sciences, 2017

Publication

1o

Mustikaningrum Hidayati, Honorata Ratnawati
Dwi Putranti, Muchamad Ardiansyah.
"Encouragement of Women's Employee
Performance Based on o Modern Working
Environment and Work Discipline on The Store
Cashier and Sales Promotion Girl", Media
Ekonomi dan Manajemen, 2019

Publication

<1%

Submitted to Massey University



Student Paper

<1 %
n Xiao Wang, Xiao Wang. "The effect of finance <1 o
leasing efficiency on the agency cost", 2014 °
International Conference on Behavioral,
Economic, and Socio-Cultural Computing
(BESC2014), 2014
Publication
bata.or
gternet Sourcg <1 %
tarjomefa.com
H InterJnet Source <1 %
n Mohammed R. Yaseen Zeebaree, Rusinah Bt. 1
<1%

Siron. "The effect of government support on
market differentiation in Iraqi small and medium-
sized enterprises”, International Journal of
Management and Enterprise Development,
2020

Publication

Exclude quotes On Exclude matches Off

Exclude bibliography On



ENTREPRENEURIAL ORIENTATION AND INNOVATION TO
COMPETITIVE ADVANTAGE

GRADEMARK REPORT

FINAL GRADE GENERAL COMMENTS

/ O Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5




	ENTREPRENEURIAL ORIENTATION AND INNOVATION TO COMPETITIVE ADVANTAGE
	by Harjum Muharam

	ENTREPRENEURIAL ORIENTATION AND INNOVATION TO COMPETITIVE ADVANTAGE
	ORIGINALITY REPORT
	PRIMARY SOURCES

	ENTREPRENEURIAL ORIENTATION AND INNOVATION TO COMPETITIVE ADVANTAGE
	GRADEMARK REPORT
	FINAL GRADE
	GENERAL COMMENTS
	Instructor




