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Customer Value on Repurchase Intention 
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Abstract 
 

This research aims to analyze the influence of Brand Personality, Brand Experience, and Emotional 
Customer value against Repurchase Intention. Brands play an important role in repurchase. The 
technique sampling used is purposive sampling as many as 130 respondents of batik products. The 
technique analysis is using AMOS research results shows that the Brand personality has no 
significant effect on the Emotional Customer value. Customer branding and Emotional Customer 
Value have no significant effect on repurchase intention and Repurchase Intention.  Brand personality 
significant influence on Brand experience, Brand experience has significant effect on emotional 
Customer value and Customer bond as well as Brand experience has significant effect on repurchase 
intention. 

Keywords: Brand Personality; Brand Experience; Emotional Customer Value and 

 Repurchase Intention   

Introduction  

The increasingly intense competition in today's business world was requiring every company to place 
customer satisfaction orientation as the main goal (Peppard & Ward, 1999). The concept of consumer 
behavior explains that the perception of consumers to the quality of a product is very important, 
because the perception of consumers to the product quality is very decisive in the selection products 
purchased by consumers. Consumers will maximize the functionality or usability of the product by 
conducting the evaluation process and determining the selection of the various products available in 
the market that can provide the highest utility for itself (Stanton, 1983).  

Research on batik Business done by (Sularso, 2018) who researched the attitude and intent of online 
purchase (study on the purchase of batik in East Java) using SEM found that the Perceived Ease of 
Use (X1) significantly affects the intention of re-purchase Online (Y2) amounted to 0368. In 
addition, the consumer attitude (Y1) significantly affects the online re-purchase intention (Y2) with a 
positive path of 0293. (Widyanto, 2011) Research examined the repurchase intention at the Lasem 
Batik Shop; the result is a significant positive customer value to repeated purchases. 

(Krisnawati, 2016) consumer loyalty is batik in South Tangerang significantly influenced by brand 
awareness (0505), brand Association (0368), Brand perception (0.12), brand loyalty (0313) and 
unique (0299). Meanwhile, (Fenita, 2011) examined the repurchase intention Batik Keris in 
Surabaya. The result of this research is the value of perception and customer satisfaction significantly 
affecting the intention of buyback. In addition, customer confidence does not significantly affect the 
intent of buyback. 

The research of (Antonio & Astika, 2019) examines the antecedent consumption value and its impact 
on the behavior of the batik cloth customer. The results showed that the social, emotional and 
epistemic values showed significant positive impacts on e-WOM and customer purchase intention. 
Interesting social value found as the strongest predictor of purchase intention.  

Related to repurchase intention, (Ahmad, Jun, Khan, Abdullah, & Ghauri, 2016) found that Brand 
Trust, Perceived Value and Consumer Loyalty were significantly positive towards repurchase 
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Abstract                                                                                                                                                          

The contemporary society is marked by a complex identification, assessment, confrontation and action 

process, one that is known as change. The need for constant improvement of performances and 

continuous creation of opportunities is of such a nature as to determine and/or produce change. We can 

look upon the concept of change with a positive attitude, as a benefit, because change can be a synonym 

for the concept of evolution, regardless if we are referring to the influences of certain factors which are 

external to the organizations, or internal factors. It is imperative that organizations evolve, so as to 

survive in an oscillating environment and in order to obtain a level of organizational and individual 

performances that is as high as possible. As open systems, the organizations must be capable of 

studying the environment in which they function, in order to permanently adapt to changes appearing 

within it.  

Keywords: Strategy, Change, Change management, SMEs, Maintenance 

Introduction 

Contemporary society and, implicitly, the organizations that operate within it are permanently subject 

to the changes that occur both at international level, see the effects of globalization, as well as at 

national, organizational and especially individual level. More or less, change can be perceived in the 

positive sense as an upward evolution, needed in order to be able to adapt to the demands of both 

external and internal environment. Definitions of conceptual and operational change are provided by 

various specialists in the field. Although, the term of change, its meanings and consequences are by no 

means foreign to us, there are few studies that focus on change, and change management as such, 

therefore becoming an area approached relatively recently, given the premises and demands that have 

emerged in the organizational environments. 

 

Igor Ansoff argues that the height of resistance to change "will occur when environmental changes 

simultaneously imply changes in culture and a redistribution of power." Therefore, employees are 

afraid of losing their status, afraid of skills change, and of the ability to perform in a new environment, 

etc. In conclusion in any organization, the tendency of the employees will be to display a behaviour 

that supports change or, on the contrary, that opposes change. In order to better understand this concept 

of resistance and to be able to diminish or eliminate it altogether, it is useful to present the perception 

of the author of the work "Beyond the Wall of Resistance", Rick Maurer, according to whom at the 

basis of resistance to change there are two levels of manifestation: 1. the informational-logical level, 

characterized by visibility. Therefore, people do not hide their feelings, experiences and thoughts, yet 

they represent the level that is relatively easy to understand and oppose; 2. the level of personal-

affective nature, according to which people avoid displaying it and which must be carefully discovered, 

evaluated and approached, represents the most difficult level to perceive and to oppose. 

 

According to the specialized studies, over time people have tried to identify the main causes or sources 

of resistance to change of employees. The results of the studies have led to their increase in number 
and thus I consider the opinion of Professor Ovidiu Nicolescu to be relevant and useful, according to 

which, the main sources of resistance to change are: personal comfort; individual habits; fear of the 

unknown; own economic interests; lack of trust in change and/or in those who promote it; the risks 

involved in change; loss of power and/or reduction of personal prestige; inability to perform the new 

tasks; disturbance of the relational system of which they are part; different perceptions of change; 
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Abstract 

Information technologies represent a developing industry. Thanks to innovations and, first of all, 
inventions within the framework of the development of software, hardware and information systems 
and networks, there are numerous advantages people enjoy every day through their business integration 
in micro-, small, as well as medium-sized and big, enterprises, particularly so where savings and 
salaries are the highest exactly thanks to the success of information technologies.Through the 
secondary and primary research studies, the differences between human resources management in the 
form and scope usually present in the practice of enterprises in the Republic of Serbia and the foreign 
practice of the majority of business activities, on the one hand, and the practice present in IT enterprises 
(the broader subject matter of the research), especially in small IT enterprise, as those studied in the 
paper are (the narrower subject matter of the research), are perceived in the paper. Small IT enterprises 
that develop and implement different software and other IT solutions are significant partners (suppliers) 
of medium-sized and big enterprises and systems, for which reason they have great significance for the 
economy. That is the reason why the authors have shown an interest exactly in small IT enterprises and 
the manner in which the function is organized, as well as the practice of human resources management 
in them. A survey of the employed in the enterprise was also conducted within the framework of the 
primary research. Out of 310 potential participants in the research study, i.e. out of the number of those 
to whom the survey had been sent, a total of 260 of them took part in it and expressed their attitudes 
towards the working hours, extra working hours, waiting for the first job, the creativity and challenges 
that working in the IT sector offers, and other questions and assertions, also exhibited through a 5-
degree Likert scale. 

Keywords: information technologies, small enterprises, human resources management 
 

Introduction 

Small enterprises and entrepreneurs in the field of information technologies are a significant partner of 
medium-sized and big enterprises and systems through the outsourcing of different services and 
solutions in the domain of information technologies with respect to business operations automation. 
(Ili , 2017) The significance of micro- and small IT enterprises reflects in the fact that implemented 
software and other solutions can be used in medium-sized and big enterprises and systems. 

Human resources management in a business organization represents a precondition for its success. Big 
enterprises are often characterized by a complex organizational structure, so human resources 
management is organized through a sector or service, which makes the function complete. (Ili , 2018) 
In small enterprises, there is frequently no such organization of human resources management in place, 
but in the best case there are specialists in human resources, and the owner (the founder) of the business, 

Vision 2025: Education Excellence and Management of Innovations through Sustainable Economic Competitive Advantage of 14015.

5736



Essay to a Centred Human Factors Strategy.  

Challenging a New Model of Occupational Health Maturity 

Evaluation. Human Factors Strategy and Occupational Health Model. 

 
Latifa FERTAT  

 
PhD student, Department of Industrial Engineering, Mohammed V University of Rabat, Mohammadia 

Engineers School (EMI), Agdal 10500 Rabat, Morocco. 
E-mail: latifa.fertat@gmail.com 

 
Abdelghani CHERKAOUI  

 
professor supervisor, Department of Industrial Engineering, Mohammed V University of Rabat, 

Mohammadia Engineers School (EMI), Agdal 10500 Rabat, Morocco. 
E-mail: cherkawi@emi.ac.ma 

 

Abstract 

According to systems thinking, before upgrading a system, we first should understand it. In order to upgrade 
Occupational Health and Safety maturity (OHS) and institutionalize its culture, centred human factor 
systems should be integrated in strategy management. It is the way to develop a global view of performance. 
In this paper we develop OHS strategy taking into account the changing context and the new business 
challenges of human organizations. An OHS evaluation maturity model was developed in another paper, 
we complete here the description of OHS indicators used in this model and a sensitivity analysis of the 
model is calculated by One-At- a-Time (OAT) method to validate the model consistency and stand out 
impactful factors to upgrade OHS maturity. 

Keywords: Strategy; OHS maturity; Human Factors; Sensitivity analysis; Global Performance; Change 
Management. 

To centred Human Factor Strategy 

What is strategy? 

The elementary definition is the overall choices of an executive to allocate resources in order to 
define/respond to aim their objectives in a scope of activities. Strategy is the main component of strategic 
management, which involves the formulation, and implementation of the major goals and initiatives taken 
by the executive of an organization. It consists on the allocation of the resources and an assessment of the 
external and internal environments in which the organization operates. 

Let’s talk about Strategy through literature. Strategy is relatively a new concept of business and 
organization management. It was associated with the vision and goals, the long term plan or the allocation 
of resources. Today it is more and more challenging to be a good strategist, because of the agility of the 
market stake and the fierce competition. Innovation is the key word to seize new opportunities of success 
and leadership. 
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